CUSTOME
RELATIONS

Insight

TIM Grour

June 20



INDEX

1. Online Strategies & Customers Online Error! Bookmark not defined.

2. Customer Satisfaction Measurement 3

All rights reserved by TIM S.p.A.
Any unauthorised use may be prosecuted in accordance with the law



1. ON LINE STRATEGIES & CUSTOMERS ONLINE

2024 | Target
2021 2022 2023 FY 2024
% of total costumers using online 60
services solutions/sales platform 3 72 60 60
% of revenues generated online 3
(e.g. through direct sales, 22 26 30 30
advertising, etc))
2. CUSTOMER SATISFACTION MEASUREMENT
*The target set for 2024 is 74.847%
2021 2022 2023 2024*
Satl.schtlon measurement, rank 759 7531 7594, 74,93
or similar
Data coverage, % of customers 100 100 100 100
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